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OUR 

DIRECTION

2017 | Building Awareness

2018 | Gathering Intelligence

The Future



MARKETING PLAN

2017

Building Awareness

Industry & Consumer

▸ Resource Library

▸ Media 

Campaigns

▸ Public Relations 

& Events



KILLIN’ IT WITH CONTENT

T e Facts
WHY PLA N T SOM ETHIN G?

TREES CAN REDUCE 

AIR CONDITIONING  

NEEDS BY 30% 

AND SAVE 20-50% 

IN ENERGY USED 

FOR HEATING

SPEND 5%  OF HOME  

VALUE ON THE RIGHT 

LANDSCAPE, AND IT 

COULD BOOST THE  

RESALE VALUE BY 15% 

A HELPFUL TIP:

A 150% 
ROI!

SOLD

FOR THE ENVIRONMENT

GARDENING FOR AGES 60+  

CAN PROLONG LIFE UP TO  

30% AND REDUCE STROKE  

& HEART ATTACK RISK.

NATURE IMPROVES PHYSICAL AND EMOTIONAL HEALTH

FOR YOUR WELLBEING

VITALITY

ATTENTION SPAN

MEANINGFULNESS

POSITIVE MOOD

HEART RATE

BLOOD PRESSURE

MUSCLE TENSION

ANGER

FEAR

PAIN

STRESS

IN CREASE YOUR: DECREASE YOUR:

Build community  - TREES AND GREEN SPACE  

INSPIRE NEIGHBORLINESS, UNITY AND HARMONY.

Stimulate the economy - TREES CAN ATTRACT NEW 

BUSINESS, TOURISM, TENANTS AND RETAIL TRAFFIC

HOMES LANDSCAPED WITH TREES 

SELL MORE QUICKLY AND ARE  

WORTH 5%-15% MORE THAN  

HOMES WITHOUT TREES.
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POLLINATORS ARE RESPONSIBLE 

FOR 1 OF 3 BITES OF FOOD 

WE TAKE EACH DAY

PLANT POLLINATOR-

FRIENDLY GARDENS & 

LANDSCAPES TO HELP  

REVIVE THEIR HEALTH  

AND NUMBERS

A HELPFUL TIP:

FOR THE VALUE

Flowers  
HAVE AN IMMEDIATE  

IMPACT ON HAPPINESS 

AND A LONG-TERM  

POSITIVE EFFECT  

ON MOODS.

Sources:

1.  How Does Nature Impact Our Well-Being

 https:/ /www.takingcharge.csh.umn.edu/enhance-your-wellbeing/environment/nature-and-us/how-does-nature-impact-our-wellbeing

 

2.  http://millionpollinatorgardens.org/



1,370,117
impressions
Wow! That’s greater than the NH population!

Tip of the iceberg
There is more we can do!

1,500+ followers
Our audience is growing!



MARKETING PLAN

2017

Building Awareness

Industry & Consumer

▸ Resource Library

▸ Media 

Campaigns

▸ Public Relations 

& Events

2018

Gathering 

Intelligence

Public Education

▸ Benchmark 

Group

▸ Consumer Survey

▸ NH 4-H 

Collaboration 

▸ Consumer eNews



PLANT 

SOMETHING NH

WEEKEND

SAVE THE 

DATEJUNE 2-3, 

2018



MARKETING PLAN

2017

Building Awareness

Industry & Consumer

▸ Resource Library

▸ Media 

Campaigns

▸ Public Relations 

& Events

2018

Gathering 

Intelligence

Public Education

▸ Benchmark 

Group

▸ Consumer Survey

▸ NH 4-H 

Collaboration 

▸ Consumer eNews

Future

▸ Sustainability

▸ Strategic 

Engagement 

▸ Industry 

Participation



MORE 

STRATEGIC

GREATER

INTELLIGENCE



GREATER 

PARTICIPATION



THANKS!

2018 SPONSORS


